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Arushi

Arushi is a social business and has been operating in the UK, marketing products for Gramshree and Earn N’ Learn
since December 2010. Their mission is to market ethical, handmade products that strengthen the communities they
come from through sustaining livelihoods.

Visit www.arushi.co.uk to learn more.

Which services did this include?

DIGITAL & STRATEGY & CONSULTANCY
INTERACTIVE MARKETING & WORKSHOPS

ﬁ Like this, let’s talk? email michael@thehouselondon.com or call + 44 (0)20 7209 4957
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